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Goals

The primary goal of this campaign was to build brand-level
awareness for Outbound Hotels, the overarching brand that
includes multiple properties. The brand faced potential
issues with it's Facebook awareness campaigns
overlapping with property-level Facebook campaigns.
Shifting brand prospecting from Facebook to Reddit
allowed for distinct messaging, eliminated auction overlap,
and reached high-intent, outdoors-focused travelers.

The campaign also tested creative formats and copy to find
what resonated most, all while maintaining strong
engagement and efficiency.

To keep it simple, the focus was on delivering the right
message to the right audience in the right place.




Targeting strategy

To reach high-intent, outdoors-focused travelers on Reddit,
the campaign employed two main targeting strategies:

1. Keyword-based campaign
Focused on search intent and inspiration-seeking

behaviors. Considered a best practice on Reddit for
reaching high-intent audiences.

2. Community-based campaign

Focused on Reddit communities with aligned interests. Also
recommended by Reddit as a proven way to build
awareness through community inspiration.




Keywords Subreddits

Focused on capturing users actively Chosen for strong relevance to adventure, travel, and

searching for travel inspiration, lodging outdoor lifestyles, ensuring brand presence within authentic
options, and outdoor experiences. conversations.

adventure X adventure travel X bike rides x

@) r/VanLife X @r/TraveIHacks X Qr/nationalparks X

bike riding X biking x boutique hotels X

glamping resorts X go hiking X hiking X

‘@ r/solotravel X &, rftravel X @ r/hiking X

hiking destinations X hiking trails X hotel room X

mammoth lakes X moderncabin X  mountain biking X 9] rfroadtrip X w r/Outdoors X e r/backpacking X

mountain lodging X mountain retreat X national park x

© r/camping X

national park lodging X nature retreats X
outdoor activities X outdoor adventure X
outdoor getaways X outdoor recreation X rafting x

g %) (adtmn %) (roadtiphotel % Keywords and subreddits were selected based on alignment with
Outbound'’s outdoors-focused audience and Reddit's best
practice recommendations. The approach balanced high-intent
travel terms with active communities where inspiration and trip
planning naturally take place.

road trip hotels X road trips X rock climbing X
rustic luxury X scenic stays X skiing X travel deals X
travel inspiration X unique stays X weekend escape X

weekend escapes X




Creative examples

All format types were tested to determine what would
work best on Reddit for this brand. The featured
examples highlight the creative that resonated most
with the audience, while lower-performing formats

were phased out. . u/Outbound-Hotels Promoted

Outbound Hotels is not just a place to stay.
It is a community built around good times,
good people, and the great outdoors.

. u/Outbound-Hotels Promoted

How Outdoorsy are You?

Welcome to Outbound Hotels: A
Collection of Lifestyle Hotels and
Experiences in Beautiful Outdoor
Destinations.

{» vote <% Jo /> Share

outboundhotels.com Learn More




Ongoing optimizations

Creative: Paused long-form static ads (lowest performers)
and increased spend on video, carousel, and short-copy
static ads (top performers).

Keyword Expansion: Added broader, high-intent terms like
Nature Retreats, Travel Inspiration, Mountain Lodging, and
Scenic Stays. Within one week, CTR increased to over 6%.

This behind-the-scenes approach allowed the campaign to
identify the most engaging creative and keyword
combinations while efficiently expanding reach to
adventure-focused audiences.




Results

Over the course of 3 months, the campaign achieved strong performance across multiple targeting and
creative strategies. The campaign generated 464,964 impressions and 18,133 clicks with a 3.90%
click-through rate, well above industry benchmarks. This was over 4200% higher than the brand's
Facebook prospecting CTR, which averaged 0.09%. At an average cost per click of $0.18, Reddit's CPC
was 57% lower than Facebook’s $0.42.

Creative testing revealed that video, carousel, and shorter copy static ads consistently outperformed
long-form static ads, leading to optimization decisions that paused less effective creatives and increased
spend on top performers.

Reddit proved to be an effective platform for brand prospecting, providing high engagement without
cannibalizing Facebook performance and expanding reach to new adventure-focused audiences. As an
added bonus, advertising on Reddit also helps build brand visibility and trust among platform users which
ultimately will help your brand show up in coveted Al search results down the road.

Success metrics
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