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Anatomy of a Facebook ad

The Highland Dallas X
’ ’ - Sponsored - @
It’s not just about where you stay, it's about

what stays with you. At The Highland Dallas,
every detail invites connection. Here,

Meta Elements

thoughtful design and a sense of timeless
ease create the space to unwind, reflect, and
truly belong.

Display Link

Headline .
\\

thehighlanddallas.com

inti H Where Every Sta L
Descrlpt|on (Optlonal) Becomes ar:llemgry AR
o S

© vane Gonzalez

oY Like (D comment £> Share

Primary Text (Body Copy)

Creative (Image or Video)

Call-to-Action Button (CTA)




Understanding Facebook
ad types



Understanding Facebook ad types

(@ Boston Harbor Hotel wee X

Sponsored

Check in, slow down, and let Boston be your St t M
summer backdrop. Reserve three nights and a l C

One strong image,

e Best with a bold
image and strong call
to action (CTA)
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bostonharborhotel.com
Where the Third Night's on Book now
Us

one strong message.

Boston Harbor Hotel wee X

Sponsored

Your family vacation to Boston Harbor just got
even more fun! Enjoy endless opportunities for

l m a g e Vi d eO splashing, playing, and even sampling a

delicious craft beverage in our newly reimagined
indoor pool area and lounge.

Turns stills into
simple motion.

Still images converted ROWES WHARF
2 - HEALTH CLUB
into a lightweight,

video-format motion.
Adds, energy with
transitions, movement,

music, or text.

e Dostonharborhotel.c..
== Poolside family fun  Learn more
at Boston Harbor

"L piAabew|~arepdnagn|oyyeaH Bunoadsoid



https://docs.google.com/file/d/1hmVMk0WfNWJYnVbT8TAuMa2-KdQ2cn7n/preview
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Understanding Facebook ad types

Mii amo wee X

Sponsored + &

Discover the vibrant flavors of summer with our Vi d e O
Chef's Garden Experience. /* @

Join us during your Mii amo Journey for a

guided garden tour, then enjoy a fresh tasting at

our community table — all inspired by what's in
season.

Real motion, real
feeling.

e |deal for storytelling:
property
fly-throughs, guest
moments, destination
appeal.

e Drives emotion.

miiamo.com
Savor the Season Learn more
with Mii amo

ﬂi ~ Thelslands of Islamorada X

Sponsored - @

Ca rO u Se l Some places are good for fishing. Islamorada

was built for it. Warm waters, world-class
catches, and just the right amount of salt in the
air. If you know, you know. If you don't — come

8 see why they call it the Sport Fishing Capital of
Swi pe th roug h the the World, then unwind at The Islands of

story. Islamorada.

2-10 images or videos,

each with its own link

and headline.

Ideal for storytelling,

showcasing variety, or

interactive experiences iy 3 : A \

(rooms, amenities,
Reel Relaxed LEam mhore Coastal

dining, and more).

" JeDQTsalinuaApysia|BbuyBunoadsold



https://docs.google.com/file/d/1bwq7_c4ilLYMPa4iHSun9J_gzuZOQYmC/preview
https://docs.google.com/file/d/1fDx8IcpGiASCbwt3y53vM42h38kDlarl/preview
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Understanding Facebook ad types

m Boston Harbor Hotel
"' Sponsored

X
L]
Savor the season where Boston's rich flavors CO l I eCt l O n

and harbor breeze spark unforgettable
moments. Your table's set, your view's waiting —
book four nights or more and enjoy up to 30%
off our Best Available Rate.

A mini experience.

Mobile-only.

Fully customizable.
Pairs a cover image
or video with
scrollable cards in an

Instant Experience.

e

review " Advanced preview o
Flex - [
FERARLEER
One ad, endless
combinations.

) Boston Harbor Htel s X

A B‘WM}‘"‘"W Howl Guests become family at our waterfront Boston

hotel! Stay with us four or more nights and

Guests become family at our

U pload multlple |mageS' otel Stay with us four or more nights and

receive discounted rates that increase with each

night

videos, headlines, and

text in one ad.

Best for letting Meta

PYX8|4~GzIoWWNS NSNS Bunabieley

auto-optimize format

Stay More, PR Stay M
Save Moreat... SaveM bostonharborhotel.com
Stay More, Save Moreat  Learn more

Boston Harbor

across placements.

Dk () Comment . Share

Delivers personalized T TR

formats based on user

behavior.



https://docs.google.com/file/d/1FIihWQguop11XyX4FSSzVItarxd9oWtE/preview

Facebook cans

What you can customize in Meta Ads



Image sizes by cateqgory

GCommerce typicallys designs for these placements

Square Vertical Horizontal
@ Original @® Original @® Original

e Square: These are your typical feed 101 9:16 1.91:1
posts the dimensions for these posts ) :RE S E ik
are 1080x1080px. This size is also

used for carousel posts GETAWAY WITHOUT

GETTING LOST

RE S 'E e CITNOE T

=

Story/vertical: These are your story 2 Replace
GET AWAY WITHOUT GETTING LOST
or reel placements and are typically NOW OPEN
GEL AWAY WITHOUT
sized at 1080%x1920px 0PEN GETTING LOST

=

9. Crop 2 Replace
Horizontal/Right Column: These BRI
placements aren't used as frequently
as the other two. They are typically
seen in Facebook search results.
These placements are sized at

1200%628px.

< Replace




Advantage+ Placements (Auto-placements)

Facebook optimizes delivery across placements like Feed, Stories, Reels, and Right Column.
Recommended for most campaigns to let Meta find where performance is strongest.

© Facebook Marketplace @ Instagram Reels

S
KINDRED

© Instagram profile feed

Posts

Kindred Reso.. .
Sponsored

Elevated Meetings & E

© Facebook Reels

@ Ads on Facebook Reels

s
KINDRED

>

FERERR here Moments Spuk Comnection X
Wikere Morméris Sgark. st 15 hou

Kindred Resort

ke Comment 2> share

@ Facebook Feed

L et s

Where Moments Spark Connection & Creativty
Just 1.5 hours from Denver
Interational Aiport, Kindred See more

FORM ON FACEBOOK
lovated Meetings & Leam more

Events at Kindred Resort

©0% 1 2 comment ts 1 share.

Dtke O comment 2 share

© Instagram feed

© Facebook profile feed

Kindred Resort
Sponsora N ok sve X
Winere Moments Spark Connection & Creatity
Just 1.5 hours from Denver

Itemnational Aiport, Kindred Seemore

FORM ON FACEBOOK
Learn more
Events at Kindred Resort

©o% 2comments 1 share

© Instagram Stories
Instagram. "
e 75

@ Learn more

@ Facebook Stories

KINDRED ——— [ KINDRED

& Learn more

© Facebook video feeds (© Instagram Explore

@ e Expore

Elevated Meetings & Events at Kindred...
Where Moments Spark Connection &
Creativity Just 1.5 hours from ... See more.

Learn more

00w 13 2comments 1 share
D ke O Commem 2> share




@  Translate text ®

Beta geAl

Advantage+ Creatives

Add overlays @ @  Add catalog items @ @  Visual touch-ups @

A

ol
KINDRED

other languages.

Example1of 4

Customize

@  Relevant comments ©

We will display the most relevant
comment below your ad on Facebook and
Instagram.

Example10f2 <

Customize

@ EnhanceCTA®

Jafflz -
WooCommerce - 2020-01-02 16:04:41

Customize

@  Image animation @

B o5

KINDRED

Bring Your Kindred Story
To Life

Your image isn't eligible for image
animation.

Enhancing CTA to include phrases with Animating image to add movement
your ad's CTA. effects.

Expanding image to fit more placements.

Example 10f 4 >

@ Music®

P @ 0:00/ 242 1)

We'lladd 3D motion and depth to your

< Example 10f 4 > image when it may help performance.

Wellselect a song to accompany your ad
based onits content

Customize

@  Adjustbrightnessand .,) @

We'll apply subtle color tweaks when likely
to improve performance.

e Kindred Resort

Now booking for Winter 25726'

Bring Your Kindred Story To  Book now
Life

5 ) et 70

Adding feature headline using phrases
from text options.

< Exampie 10f 4 >

Customize

Red: Optimizations we don't recommend
Yellow: Proceed with caution! These
optimizations don't have enough testing
to know if they're going to perform well or
go rogue, but when they do work, they
work well!

Green: Optimizations we like and

recommend using in our ads!




Miscellaneous Facebook ad features you can update

Image to Video ads- Can edit the cover image/thumbnail

Carousels- Can dictate order of cards

Display link

Brand Safety Measures: Automatically hide comments

based on negative keywords

Sitelinks: Customize words + Photos (These are
additional links at the bottom of the ad)

Include Promo codes attached to ads

Multi Advertiser Ads: Shows ad alongside other

relevant ads

Can add multiple primary copy and headline options

(Facebook optimizes better with this implemented)

Can promote events/specific dates with countdown

timers and reminders




Facebook can nots

What Meta won't let you customize




Story
placements

e We cannot change CTA button
location, text, or color.
Story button matches the CTA we
selected for the ad.

= TRPE 2 e
MARGARITAVILLE. MARGARITAVILLE
Resaort Resort

\ LD
AT Y (1A

You're This Close You're This Close
to Paradise... to Paradise...

:
& Book now

Facebook cannots

Optimization
options

We have enhancement features available
through Facebook.

When new enhancements are released, we
are not notified and most times, Facebook
will automatically turn these features on.
Add these into launch?

@  Textimprovements ©

Facebook ad
descriptions

e \We are able to add text in (fully
customizable text)(Character limit
around 30).

Even if we add text in, Meta may not
choose to display the text.

If description is blank, Meta may pull
copy from client website and generate

its own description.

- Keep the Party
Going & Save «——  Book now

Nashville, TN




Collection Ads

o  Orchard Street Hotel e X

Sponsored

Stay at Orchard Street Hotel, where NYC style
meets comfort. Enjoy Manhattan views from
select guest rooms and rooftop, all ..See more

AN
Where Art and NYC Connect

13 comments 5 shares

() Comment &> Share

A Collection Ad combines a large
image or video to draw people in, with
a grid of products underneath so the
user can easily browse and buy.

We're unable to customize this format

for different placements because
Facebook automatically determines
how the ad is displayed in each one.
This means the appearance in each
placement is controlled by Facebook's
system, not by us.

Facebook Cannots

CTAs

i & Learn more .!

e e s ey e o s

CTA placement on
Stories

Learn more

< Learn more

Although we can select the

call-to-action button type for an ad, :\\Il;
the design and placement of the \
button are controlled by Facebook
and cannot be fully customized. The
language is also limited to the
options Facebook gives us. See
examples below.

Summer is herel

Start Saving Today

OF ISLAMORADA

Order now Watch more

The More You Stay. The
More You Save!

Get quote
Get Access Get promotions

Get showtimes
Request time Apply now

2
See menu ® Booknow Learn more e BOOk now

Get updates Contact us Listen now
Shop now Donate now

; ® When creating a custom Story
Sign up Download

placement, always leave empty space at
the bottom for the CTA button. Anything
too low may get covered and won't be
seen, so keep important text and visuals
above this area.

Subscribe Get offer

Image size
reverting

Vertical
® original

916

1SLANDS

The More You Stay. The
More You Savel

Occasionally, after an ad is
created and approved,
Facebook may override our
image dimensions and display
images at incorrect sizes. This
can happen due to a platform
glitch or an automatic
adjustment within Facebook's
system — it's not something
within our control. If you ever
notice this, please rest assured
that it's easily fixable on our
end. It's a Facebook issue, not
an error on our part, and we're
always here to promptly
correct it for you.




General guidelines



GCommerce general recommendations

Always test a variety of ad types within your campaigns.

o  The Meta algorithm is robust when it comes to serving your ads to the right audience.
Providing it more options will better help your campaigns achieve success and increase
audience engagement.

Let Meta take the wheel from time to time.
o  We know branding and appearance is important, but sometimes the most successful
campaigns are the ones with no strict guidelines and flexible assets.
Customized story placements are KEY.
o  Without these, your users are looking at a blank image with no copy or sense of direction.
Continually test different lengths of ad copy.
o  Best practices aren't so cut and dry anymore and lengths that work best will vary by message,

client, imagery, and audience.




GCommerce Solutions

Thank you

gC.


https://www.gcommercesolutions.com/

