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campaign

FACEBOOK ADVERTISING

Margaritaville Hotel San Diego Gaslamp Quarter



Overview

Margaritaville Hotel San Diego Gaslamp Quarter 

launched a social media campaign for the Padres' 

2024 MLB season Opening Day. 

The two-week campaign aimed to drive local 

awareness and attendance for their Opening Day 

party.



Campaign goals and 
strategy

Drive impressions
● Increase local awareness through social 

media ads.

Boost CTR
● Achieve high click-through rates for both 

prospecting and retargeting ads.

Generate clicks
● Encourage engagement with ad content.

Generate room revenue with an exclusive offer
● Promote special room rate to the retargeting 

audience.



Campaign results and effectiveness
This campaign ran over a 2 week span of March 14th - March 29th, 2024

Success metrics

REVENUE GOAL

CONVERSIONS

Prospecting ad:

Impressions: 12,834

Clicks: 315

CTR 2.45%

Retargeting ad:

Impressions: 2,034

Clicks: 22

CTR 1.09%
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